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In the Claims 

Please amend the claims as detailed herein: 

1. (Currently Amended) An electronic commerce method employing a products sat- 
isfaction index, the method comprising the steps of: 

receiving sales products information from a seller, and storing the products in- 
formation in a products information database; 

receiving a product name and a price condition from a purchaser who joins as a 
member, and first retrieving products for purchasing a product to be purchased bv the 
purchaser; 

receiving various at least two purchasing conditions of en the first retrieved 
products from the purchaser, secondly retrieving the products for purchasing from the 
first retrieved products to be purchased , and s i multaneous l y comparing the products 
information obtained from inputted by the seller with the purchasing conditions, to 
compute products satisfaction indexes of the secondly retrieved respective products and 
purchase satisfaction prices from the products satisfaction indexes; 

receiving desired values of en the products satisfaction indexes from the pur- 
chaser, and thirdly retrieving the product to be purchased products for purchasing from 
the secondly retrieved products; 

finally retrieving the product to be purchased products for purchasing from the 
thirdly retrieved products depending on a priority of the purchasing conditions deter- 
mined by the purchaser; and 
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comparing the computed purchase satisfaction prices price of the finally retrieved 
products with a minimum sale approval price of the seller, to approve the purchase. 

2. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein if the se l ler inputs the product name to input the products informat i on on a 
specific product, item i nformation and dctoi l cd i nformation re l ated to o correspond i ng 
product among item informat i on and detailed information stored in a purchas i ng cond i 
tion database arc provided to the sel l er in a shape of the sales products information is 
received from the seller via a request for ef products information registration with input 
guide information generated from a purchasing condition database . 

3. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein i f the purchaser inputs the purchasing condition on the first retrieved products, 
item informat i on and deta il ed information re l ated to a corresponding product among 
i tem i nformation and detai l ed information stored in a purchasing condition database arc 
provided to the purchaser in a shape of the at least two purchasing conditions of the 
first retrieved products are received from the purchaser via a purchasing condition input 
sheet with input guide information generated from a purchasing condition database . 

4. (Currently Amended) The electronic commerce method as claimed in claim 1 , 
wherein the products satisfaction indexes are is computed in accordance with a below 
equation: 

Is = ( Nc / Nt ) x 100 

wherein, Is is the respective products satisfaction index, Nc is the number of the 
respective purchasing condition items identical to a fie l d corresponding fields of the 
products information database, and Nt is the total purchasing condition items of the 
purchaser. 
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5. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein the products satisfaction indexes are index is computed in accordance with a 
below equation: 

Is = {( xNcs + Net ) / ( xNs + ( Nt - Ns ))} x 100 

wherein, Is is the respective products satisfaction index, Ncs is the number of 
the purchasing conditions in ease that a content contents of a-"predominant items" ef in 
the products information database is are identical to that of the item of corresponding 
"product selection criteria" among the purchasing condition items, Net is the number of 
the purchasing condition items in ease that the content of the "predominant items" ef in 
the products information database is-ne are not identical to that of the item of corre- 
sponding "product selection criteria" among the purchasing condition items, Ns is the 
number of purchasing condition items re l ated corresponding to the "predominant items" 
ef in the products information database and the "product selection criteria" items 
among the purchasing condition items, Nt is the total purchasing condition items of the 
purchaser, and x is a weight on each item of which the contents is identical between 
the number of purchosing cond i tion items related to the "predominant items" ef in the 
products information database and that of the corresponding "product selection criteria" 
items among the purchasing condition items. 

6. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein the purchase satisfaction price is computed in accordance with a below equa- 
tion: 

Psp = Ps x Is 

wherein, Psp is the purchasing satisfaction price cond i tion , Ps is the a selling 
price of individual product, and Is is the products satisfaction index. 
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7. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein the purchase satisfaction price is computed in accordance with a below equa- 
tion: 

Psp = Ps - Pr = Ps - {Ps x ( 100 - Is )} / 100 = Ps - ( Ps x Iu ) / 100 

wherein, Psp is the purchasing satisfaction price condit i on , Ps is the a selling 
price of individual product, Pr is the a reduced price, Is is the products satisfaction in- 
dex, and Iu is the a products dissatisfaction index. 

8. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein if the product to be purchased is retrieved depending upon o pr i ority of the 
products sat i sfaction index or the purchosing condition, a comparative specification in- 
dicative of the information on the corresponding products is provided in at least one of 
said retrieving steps . 

9. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein in case of a product set ef Id which the finally retrieved product is can be com- 
bined with ether associate products, a purchasing condition input sheet is provided for 
retrieving the associate products through a multitasking while the finally retrieved prod- 
uct is ma i nta i ned as i t is displayed, and the products satisfaction indexes and the pur- 
chase satisfaction prices for the associate products are computed for aiding the pur- 
chaser in further purchasing the associate products by inputting proper condit i ons f and 
analogous retrieved products su i table for the conditions is presented, such that one 
other product is se l ected from the represented retr i eved products . 

10. (Currently Amended) The electronic commerce method as claimed in claim 1, 
wherein after the first retrieve and before offer of the detai l ed purchasing cond i t i on in 
put sheet , the a detailed purchasing condition input sheet displayed with basic estab- 



Page 8 

Serial No. 10/652,047 
Response to Official Action 



lishing information on o port of the items regarding to the purchasing conditions is pro- 
vided to a user the purchaser for said receiving at least two purchasing conditions . 

11. (Currently Amended) An electronic commerce system, having in wh i ch a plural- 
ity of purchaser clients and a plurality of seller clients arc accessed connected to an 
electronic commerce server via a network, the system comprising: 

a purchasing condition database for storing item i nformation of □ purchasing 
condition i nput sheet provided to information obtained from the purchaser clients and 
detai l ed informat i on related to each i tem every product ; 

a products information database for storing receiving products information ob- 
tained from the seller clients; 

a products information input module for extracting i tems capab l e of being re 
garded as purchasing cond i tions of the purchaser client re l ated to the product which is 
to be so l d by the se ll er c li ent, from the purchasing condition database to prepare a re 
quest of products i nformation registration which is provided to enabling the seller cli- 
en ts to input . so that the products information is stored i n the products informat i on 
database according to a format provided through the product information database : 

a purchasing condition input module for providing enabling the purchaser clients 
to input w rth-a purchasing condition s of products for purchasing according to a format 
provided through the purchasing condition database input shoot to rocoivo a bas i c pur 
chasing condit i on and a d e tailed purchasing cond i t i on by rof e rr i ng th e i t e m i nformation 
of the purchasing cond i t i on input sh ee t prov i ded to tho purchas e r c l i e nt and th e d e tail e d 
i nformat i on ro l atod to each item ; 

a products satisfaction index computing module for comparing the products in- 
formation stored by tho sol le r c l ient in the products information database with the pur- 
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chasing conditions inputted by the purchaser clients to compute a products satisfaction 
index of i ndividua l each product for purchasing ; 

a purchasing satisfaction cond i t i on price computing module for computing a pur- 
chasing satisfaction condit i on price utilizing from the computed products satisfaction in- 
dex[[.]]; 

a retrieve module for roco i ving a product namo and a pric o cond i tion, first retriev- 
ing the target produc ts corresponding to at least one information provided from a pur- 
chaser client, the information selected from a group consisting of a product name and a 
price condition , for secondly retrieving the target product s corresponding to a plurality of 
depend i ng upon various purchasing conditions provided from the purchaser client , for 
thirdly retrieving the target produc ts corresponding to doponding upon the products sat- 
isfaction index, and for finally retrieving the target product s corresponding to dopond i ng 
upon a priority of the purchasing conditions; and 

a purchaso approva l modu l o for dotorm i ning whothor tho purchas i ng sat i sfaction 
cond i t i on of the product so l octod by the purchaser c l ient be l ongs to a rango of a sa l o 
approval pr i co of th e s oll or cl i ont, based on tho f i na l rotriovo, displaying a resu l t of th e 
purchas e approva l on a scr ee n, and stor i ng th e purchasing sp e c i fication i n th e purchas - 
i ng sp e cif i cation databas e ; and 

a control module for controlling a data strcom between operation of the modules 
and storage and output of the data from the databases. 

12. (New) The electronic commerce system as claimed in claim 11, further compris- 
ing a purchase approval module for determining whether the purchasing satisfaction 
price of the target products finally selected by the purchaser client is within a range of a 
sale approval price of the seller clients, displaying a result of the determination on a 
screen, and storing purchasing details in the electronic commerce server. 
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13. (New) An electronic commerce method for transacting sale of products through 
a computer network, the method comprising: 

storing sales products information obtained from a seller in a products informa- 
tion database; 

receiving at least one of a product name and a price condition from a purchaser; 

retrieving target products for purchasing corresponding to the at least one of a 
product name and a price condition; 

receiving a plurality of purchasing conditions of the retrieved target products 
from the purchaser; 

comparing the products information stored in the products information database 
with the purchasing conditions; 

computing products satisfaction indexes of the retrieved target products, and 
purchase satisfaction prices corresponding to the products satisfaction indexes of the 
products; 

obtaining minimum sale approval prices of the products from the seller; 

retrieving target products for purchasing rearranged or indexed according to at 
least one of the computed products satisfaction indexes and the purchase satisfaction 
prices; 

comparing the computed purchase satisfaction prices of the products finally se- 
lected by the purchaser with the minimum sale approval prices of the seller; and 

approving purchasing of the selected products when the computed purchase sat- 
isfaction prices are not less than the minimum sale approval prices of the products. 
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14. (New) The electronic commerce method as claimed in claim 13, further compris- 
ing receiving desired values of the products satisfaction indexes from the purchaser, 
performed prior to said comparing in order to facilitate final selection of the purchaser. 

15. (New) The electronic commerce method as claimed in claim 13, further compris- 
ing retrieving target products for purchasing according to a priority of the purchasing 
conditions determined by the purchaser, performed prior to said comparing in order to 
facilitate final selection of the purchaser. 

16. (New) The electronic commerce method as claimed in claim 13, wherein said 
obtaining minimum sale approval prices are performed by the seller utilizing at least 
one of the products satisfaction indexes and the purchase satisfaction prices of the 
products. 



